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With the continuous development of information and communication technology 
and the increasing popularity of the Internet, with the support of on-line payment and 
other means of financial innovation, the rapid development of cross-border online 
sales, with its low cost, high efficiency and other advantages and features of 
disintermediation, has become the world's enterprises favored way of e-commerce 
transactions, making all parties from different countries or regions to complete the 
transaction directly through the Internet. 
While promoting international trade in goods and services, Cross-border online 
sales poses a severe challenge to the current international tax system. How in the case 
of cross-border online sales growing popularity, the proper use of the principle of 
permanent establishment determined, a reasonable allocation of international tax 
equity between different countries, become the focus of governments, international 
organizations and academic concerns. 
China, as one of important developing countries in the global cross-border online 
sales in the country is a net importer status, if you still follow the tradition finds a 
permanent establishment principle, would severely erode the tax base and damage the 
interests of China's tax revenue. Operating income for the maintenance of considering 
tax jurisdiction of the country of origin, China should adopt a positive attitude to 
participate in the world recognized the principle of cross-border online sales to 
discuss how to apply the permanent establishment and policymakers to go. 
Based on the analysis of cross-border online sales of traditional permanent 
establishment determined to bring the principles of problems, we were introduced for 
the solution of these problems and make assessment, through to learn, put forward 
China to resolve cross-border online sales business income tax issues specific 
countermeasures. 
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年通过了《常设机构定义在电子商务中的应用：对第 5 条注释的修订》，2003 年
发布了《目前对营业利润征税的协定规则适用于电子商务吗》等等一系列研究报
告。2014 年，OECD BEPS 税基侵蚀和利润转移项目（Base Erosion and Profit 
Shifting Project）发布了《关于数字经济面临的税收挑战的报告》，在报告中提出，






























告.http://www.chinatax.gov.cn/n2735/n622518/n779904/n779980/c780044/content.html.2014 年 9 月 22 日访问. 
③
 R. L. Dorenberg, Electronic Commerce: Changing IncomeTax Treaty Principles a Bit? [J]. Tax Notes 
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Lamensch.M.（2012）在《反向计费和单店模式是对数据提供服务征收增值
税的有效方法吗？》（“Are reverse charging”and the “one shop scheme”efficient 







球电子商务的征税问题》（Taxing Global Digital Commerce）著作中，通过对美国、
加拿大、澳大利亚、新西兰等国家关于电子商务的增值税（VAT）或销售税（GST）
进行对比分析，认为对跨国电子商务营业收入的税收政策（Cross-Border Income 





















                                                             
① Lamensch.M. “Are reverse charging”and the “one shop scheme”efficient ways to collect VAT on digital 
supplies?[J].World Journal of VAT Law,Vol 1,Issue1,2012. 
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